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Multi-lingual social media monitoring and analysis platform,
leveraging hybrid of tech and human analysis assisting brands
to listen consumer conversations online. Platform features
state-of-the-art reporting tools and data API.

Text analytics and sentiment analysis in the cloud. Technology
enables automated entity/feature level sentiment analysis,
emotion detection, categorization and clustering. English and
Russian languages are currently supported.

Consolidates online communications into unified social inbox,
organizes communities and builds detailed social profiles.
Simplifies social support, so community managers can focus
on customers over technology.
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\ LISTEN

“Listening to people in social media is fantastic because
the comment is made at the moment of high engagement.
4+ What you learn through this kind of medium cannot be

. gathered through research.”

Rory Sutherland, Ogilvy
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e Real-time monitoring

* Extensive media coverage: news, blogs, forums,
social networks, video, e-commerce sites, etc.

e Social networks: VKontakte, FaceBook, Google+,
LinkedIn, Twitter and others

e Bilingual user Interface (RU/EN)

 Segmentation by language, country, region, source,
author, sentiment, etc.

e Entity-level sentiment @ semantic navigator by Yves Rocher
e 20+ interactive charts and tables
 Competitive, topic and trend analysis

e Aut hor'’'s profiling
e Reporting and alerting tools

e Data export to Excel, PDF, RTF, CSV, Google Docs
* APl Integration with third party applications

Learn more:


http://www.semanticforce.net/
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Named entities recognition : detection of brands, persons and homonymy resolution

Sentiment analysis: entity/feature level

Emotions (18-grade) recognition

Hierarchical categorization

Semantic clustering

Intent and questions recognition: what the author is planning or asking

Recommendations: what the author is recommending, including polarity of advice

Learn more:
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http://www.blueberryapi.com/

SemanticForce
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e Centralize all inbound social communications

* Respond to multiple social channels from
unified desk

e Assign tickets to support team manually or
automatically

e Il ntell i gent alerting
visualization
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e Canned responses engine and templates
auto-suggest

 CRM: develop unified social profiles

e Social support team performance analytics
and reporting

* Integration with 3" party CRM and
community management systems

Learn more:


http://www.semanticdesk.net/
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SemanticForce i Social CRM Cycle Automation

SemanticForce e Data aggregation (10+ media types)
* Segmentation (geo, language, region, source)

* Noise-reduction
e Profile analytics
e Reporting

BlueberryAPI * Filtering
e (Categorization
e Sentiment Analysis
* Named Entities Recognition

SemanticDesk  Tickets assignment
« Templates auto-suggest

e Centralized social support desk
* CRM Integration
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“Any fool can know.
The point is to understand.”

Albert Einstein

www.semanticforce.net
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50+ types of research:

Competitive analysis

Factor and comparative analysis
Reach and share of voice
Influencers profiling and analytics
Public persons analysis

Product launch perception
Retrospective analysis
Campaign/ad performance analytics
Purchase decision analysis

Media value estimation
Cross-channel research

SERM reporting

Communication patterns
Customers life-cycle analysis

Learn more:

Social Media Analytics & Research
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http://www.slideshare.net/SemanticForce/presentations
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ROI Agency
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Geography: United Kingdom, Russia, Ukraine, Kazakhstan, Belorussia, Moldavia,
Armenia, Baltic States

www.semanticforce.net
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Web: www.semanticforce.net
E-mail: support@SemanticForce.net

Skype: SemanticForce

Phone: +7 (495) 668 1037 (Russia)
+380 (44) 220 0842 (Ukraine)




