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Tak Xe Kak ece, Kak ece, Kak ece
A no 3emsie X0Xy, XOXY.
U y cyOb6bl Kak ece, KaK ece
Cyacmebsi cebe npouwy.

MoW cekpeT noxyaeHua. Hukakmx auer!
25 centabpa 2013 Meana

Adoporve Aamel, A pada NPUMESTCTEOEAaTE EBAC B CEOSM Bnaeo
tnore! B nocneaHee BpeMa MHe yXe MNOPAAKOM H3A0SAMW 3TH Knvnbi
DeckoHeYHble CalTel B MHTEpPHeTe, raAe MNUMWYT, MOA, H4To A Iv
noxyaena ¢ MNOMOWEK A3KTUMEMPOBAHHOrMDS YrAa, OBCAHOMW KoHueprbi
AWETEl, OrypeYHol AuMeTel unu Tomy noaobHoe...HE BEPbLTE! ®ovorpadnn
310 BCE yywb! A HMKOrAa He ena HUK3KKWX 3IKTUEMPOBaHHBIX doToceccnn
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US Total Media Ad Spending, by Media, 2011-2016

billions

2011 2012 2013 2014 2015 2016
TV $60.66 S564.54 $66.35 $68.54 S$69.91 S$73.05
Digital $31.99 $37.31 S42.50 $47.77 $51.95 S$55.25
—Mobile $1.45 $2.61 $4.41 $6.62 $9.20 $11.87
Print $35.84 $34.33 S$33.10 $32.34 S$31.79 S31.50

—Newspapers* $20.69 $19.14 $17.97 $17.25 $16.73 $16.40
—Magazines* $15.15 $15.19 $15.13 $15.09 $15.05 $15.10

Radio** $15.20 S$15.50 $15.73 $16.00 $16.08 $16.13
Directories* $8.17 S7.48 S$S6.90 S6.38 S5.93 S$5.53
Outdoor $640 S6.80 S7.09 S7.34 S7.56 S7.76
Total $158.26 $165.96 $171.66 $178.37 $183.23 $189.23

Note: eMarketer benchmarks its US newspaper ad spending projections

against the NAA, its US outdoor ad spending projections against the OAAA;

and its US radio ad spending projections against the RAB. 2011 is the last

gl” year measured by each benchmark; *print only, **excludes off-air and
igital

Source: eMarketer, Sep 2012

144494 www.eMarketer.com
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